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Introduction
If your business is not on 

Instagram, there are high chances 

that you’re missing out on a lot of 

good features that can help 

strengthen your brand image and

relationships with your customers.

We gathered a few tips to help 

you leverage Instagram for 

Business’ most useful features – 

and make sure you do not lose 

any potential customer along 

the way!
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01Convert your Instagram to a business  
account if you haven’t already
Instagram for Business has a lot 

of nice features compared to 

a personal profile:  it allows you 

to add an email address, 

your location, your contact 


number, a link to your Instagram 

shop and to gain interesting 

insights about your posts or 

interactions with your followers. 



02Commit to a posting schedule
Most of your customers, if not all, 

are highly active on Instagram as 

compared to any other social 

media platform out there.

To that extent, you should adhere 

to a structured posting schedule 

to keep your followers interested 

and engaged. Your Instagram for 

Business provides you with 

insights such as the best time for 

you to post (depending on when 

your audience is online).
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Pro Tip: Instagram is all 

about visually aesthetic

posts, users love seeing brands 

that have a constant theme. You 

can start by creating a color 

palette for your account which 

you can adhere to for all the posts 

as well as your Stories.
Do not hesitate to upload 

professionally edited photos, fun 

angles and eye-catching captions.

Bonus Tip: If you don’t 

have the time to manage

your Instagram account daily, 

then consider scheduling your 

posts on a dedicated tool such as 

Hootsuite (free until 30 posts at 

a given time, and available for 

other social media as well) to 

ensure posting consistency.



03Use Instagram Stories
According to Facebook insights, 

around 400 million Instagram 

users watch Stories every single 

day, out of which 40% of people 

have developed an interest in 

a product or service after viewing 

a business’s story.

Here are some features that can 

come in handy for your business:

Use the Poll stickers, they will 
boost instant engagement and 

help you learn more about your 

audience interests and 

expectations (see 1 on the first 

image).

a.

Use GIFs and emojis to make
your stories more alluring to 

look at. 

e.

If you have above 10,000
followers, Instagram allows you 

to add a SWIPE UP link to your 

stories. If you want to take your 

followers to a webpage, this is 

definitely a powerful feature! 

f.

You can also drive-up sales
and engagement through 

Instagram Ads on stories.

g.

Emoji sliders is an alternative to
stickers (see 2 on the first image).
b.

You can even tag accounts, add
hashtags and geo tags on your 

Stories for more exposure. If you 


d.

Instead of asking your followers
questions in your posts’ comments 

section, get instant answers with 

the Q&A sticker. 

c.

don’t want to crowd your stories 

with too many tags, reduce their 

size or hide by adding stickers on 

top of them - They’ll still work the 

same way.
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Tip: Though Stories stay 

for 24 hours, you can add

the most relevant ones in the 

Highlights section on your 

profile. They will be available 

forever!



04Instagram live is the way to go!
Instagram live is a powerful 

channel for increasing 

engagement as well as revenue. 

Did you know that whenever you 

hold a live, all your followers get 

notified? That means they’re very 

likely to drop in and watch it.

Some other tips you can get by:

Hype up your Instagram live at
least 24 – 48 hours in advance. 

You can do this by either posting 

stories or a post. You can even 

add a countdown sticker to your 

stories! 

a.

Use your insights to see when
most of your audience is online 

and go live then to get maximum 

views.

b.

Pro Tip: Lives stay on your 

profile for 24 hours so for

those of your followers who might 

have not been able to view it, they

can always view your lives 

later on. 

You can’t retake your live 
videos so make sure you have 

a clear plan in hand.

c.
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05Follow-back followers and 

relevant Instagrammers
The purpose of creating a profile 

on Instagram is to form a 

community. Make your presence 

known by following relevant 

creators, followers who engage 

with you the most or similar 

accounts as yours.

This is a great way to get noticed 

and your business will also pop up

in your non-followers’ 

recommendations list! 
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06Hashtags are a critical part of the 

Instagram algorithm

click here. 

They might seem trivial but 

they’re crucial if you want to have 

a wider reach. They help expose 

your account to interested 

Instagrammers. If you want to find 

the most relevant hashtags that 

are popular to your industry, 


Bonus Tip: Never use the 

same set of hashtags

for all the posts. Instagram might 

consider your account as spam 

and for this reason, your post may 

not show up on the hashtag page 

results.

here.

Hashtagify also lets you take 

a look on the hot topics of 

conversation around your 

competitor’s hashtags. If you’re 

looking for other websites to refer 

to, Hootsuite provides some great 

insight 

Tip: As you can only use 

30 hashtags per post,

use the most relevant ones to 

your business.
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07Repost and reshare your followers’ content
While you’re sharing original 

content such as latest releases 

or discounts and offers, it is vital 

to also curate user-generated 

content. When your customers 

mention your brand in their 

pictures, reshare them either as 

a post or in Stories. This shows 

you care about them and 

increases their affection to your 

brand. 
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Tip: Ask their permission 

before using their

photo as some customers have 

a private profile and might not 

want you to be public.



08Be relatable to your followers
Take the time to understand your 

audience and to relate to them. 

This includes sharing fun 

infographics, take on recurring 

challenges or create one that 

makes sense to your business, 

post product teasers, hold 

interviews, post instruction videos 

on stories or live, create stickers 

that your customers and followers

can use, etc.

With the ever-changing Instagram 

algorithm and preferences of 

social media users on the daily, it 

is important to add fresh content 

to your profile to retain the 

existing followers and 

engagement and of course, bring 

in new.
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Tip: Educate your 

followers and make them

learn something new on a 

regular basis.  


Tip: Pin comments if 

they’re either related to

your post, super funny or needs 

special attention.



09Post some behind-the-scenes pictures!
People love looking at the 

behind-the-scenes, be it a movie 

set or the presentation of 

employees and staff members 

working hard to keep the 

company up and running.

Posting pictures of faces perform 

well and push your post on the 

algorithm. You can caption the 

post related to when the 

particular team member joined the

company, their struggles and 

accomplishments, their role and 

add a fun fact about them so your 

followers learn more about your 

company. 

You can also post pictures from 

office parties and work from home

selfies: followers love when the 

business is raw and honest.
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10Win new customers with Como 

Social Media Gift
Create a Gift Landing Page in 

a few clicks to recruit new 

members and bring back your 

existing members to your 

business!

Since you’re only allowed to add 

one link on Instagram, you can 

use the free Linktree tool that 

allows you to add several 

redirections in a single link.

Set up a gift of your choice and 

share the URL on your social 

media page: your followers will 

click on the link, enter their 

contact details and get a SMS 

to sign up to your loyalty solution 

and receive the gift. They will then

acquire the gift in-store after 

identifying at the POS with their 

contact number.

Tip: Add a link to the 

Social Media gift right in

your Instagram and Facebook bio! 
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Conclusion
While it is true that running an 

Instagram business profile can be 

a lot of work and time-consuming,

it is no doubt that it will definitely 

pay-off in the long term. Ready for

the adventure?!

It is crucial to keep your 

Instagram analytics in check so 

that you have sufficient data on 

the posts, engagement, reach 

and more, and make relevant 

changes. 


